
Success Magazine:  What does success mean to you at the Mar-
riott?

Megan Hennessey:  For us, success is satisfied guests, favorable 
comments, repeat customers, and providing a welcoming place 
to work.

SM:  How does being in the heart of Saratoga Springs affect 
your business?

MH:  We have a great partnership with other 
hotels, and we benefit from citywide confer-
ences. The location is within walking distance 
to all the wonderful shops and restaurants 
that Saratoga Springs has to offer. Many of 
our corporate clients throughout the Capital 
District will place their guests in our hotel, 
knowing that they will have things to do in 
their free time.  

SM:  Who is your target market? 

MH: We cater to many and most markets. 
The corporate traveler, small meeting planner, 
wedding parties, fraternal organizations, so-
cial groups, and citywide conferences.

SM:  How many guest rooms do you offer?

MH: We have 146 rooms, including our lux-
ury suites. 

SM:  What are some of the amenities that 
make Courtyard by Marriott popular?

MH:  Some of our most popular amenities include free park-
ing, wired and wireless internet throughout, smoke-free rooms, 
the largest luxury suites in the area, and our indoor pool and 
fitness room. Very often we’ll see local business people visiting 
our Courtyard Café for breakfast or lunch. Our professional 
atmosphere provides an ideal meeting place. All of our food and 
beverage service, including banquet catering, is done in our own 
professional kitchen. We also offer the Olde Bryan Inn menus in 
our guest rooms with direct dial room service. They deliver!

SM:  To what do you attribute your success?

MH:  Our success is due in large part to our well trained staff 
coupled with the support and branding of the Marriott Fran-
chise. Our guests benefit from the Marriott Rewards Program. 
Meeting planners can also earn points for dollars spent on group 
rooms, meeting room rental, and food and beverage.

SM:  What can a traveler expect from Courtyard by Marriott?

MH:  You can always look forward to a 
warm, intimate yet professional atmosphere. 
Our Courtyard by Marriott offers a consis-
tent product. We extend personal attention 
to all of our guests while providing the same 
amenities one would find at an upscale ho-
tel. 

SM:  You have recently introduced PURE al-
lergy friendly rooms. Can you describe these 
accommodations? 

MH:  Ten percent of our guest rooms, which 
total fourteen rooms, have been converted to 
PURE rooms. In an era of smoke-free spaces, 
“green” energy, eco-friendly products and 
environmental health, we understand the 
importance of offering a healthier alterna-
tive for individuals who are sensitive to al-
lergens.

This one-of-a-kind cleansing and mainte-
nance process was developed by PURE Solu-
tions, North America. The system maintains 
ideal conditions in the room. With the instal-
lation of a state-of-the-art air purification sys-
tem, air quality averages four times cleaner 

than the threshold for asthma patients. Additionally, PURE So-
lutions re-inspects, re-cleans, and re-certifies each PURE room 
quarterly.

SM:  What is your top priority at Courtyard by Marriott?

MH:  We are dedicated to guest satisfaction.

SM:  You are involved in many community organizations. What 
are some of your affiliations, and why is this of particular im-
portance to you?

MH:  Some of the organizations that we are involved in include 
Saratoga, Southern Saratoga, Adirondack and Albany Cham-
bers, Saratoga Springs Convention and Tourism Bureau, Sarato-
ga Economic Development Corporation, Meeting Professionals 
International, Empire State Society of Association Executives, 
New York State Hospitality and Tourism Association, and the 
Downtown Business Association. Community involvement and 
participation displays our ongoing commitment and dedication 
to the growth of Saratoga Springs.

SM:  What are some of the ways that you work with educators 
in the community?

MH:  We are involved in a focus group for Paul Smith’s College, 
to assist in determining what the school should be preparing 
their students for when they enter the restaurant and hospitality 
market. We also offer internships.

SM:  What is your involvement with SPAC?

MH:  We are a corporate member and major sponsor with 
Live Nation for summer concerts.

SM:  What is the Green Plan that has been adopted by the 
Courtyard by Marriott?

MH:  The Green Plan was created in an effort to promote 
environmental awareness within the hospitality industry. We 
offer smoke-free rooms, room ready linen (newly purchased 
linen can be placed in guest rooms without prior laundering), 
and guests are given the option as to how often they would 
like their linen refreshed. We use eco-friendly cleaning prod-
ucts, china, glass and silver rather than paper products for all 
meal functions and coffee breaks, and reduced water flow in all 
shower heads. A recycling program has been instituted in all 
public spaces and guest rooms, which is sorted by housekeep-
ing. We also use energy efficient light bulbs.

SM:  Where else can you be found throughout the commu-
nity?

MH:  The Courtyard by Marriot Saratoga Springs is a major 
sponsor and donor to numerous community organizations 
including Saratoga Hospital, Saratoga Center for the 
Family, and the YMCA.

SM:  Where do you see Courtyard by Mar-
riott Saratoga Springs in the next five 
years?

MH:  We project continued growth 
and ongoing success as a major 
hotelier in the area.

SM:  What makes you 
unique in the industry?

MH:  While many of 
the “select service” 
hotels are taking 
on a contemporary 
design and atmo-
sphere, we offer 
traditional, hand-
somely decorated 
guest rooms and 
common areas 
which appeals to 
our guests. 
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